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Framework Resources - Financial Resources - BoT Financial Access
Conditions Framework - Human Resources - HDI
- Infrastructural Resources - Infrastructure WDI
Institutional - Normative Institutions - World Governance
Framework - Regulative Institutions Indicators (Th Data)
- Cultural-cognitive on Rules of Law
Institutions
Political - Policy Awareness on - World Governance
Framework Social Innovation Indicators (Th Data)
- Political Environment on Government
Societal - Social Needs / Demands - Buynaunaudayaidy
Climate as reference points for an auadavms
B Social Innovation undeymdenu uanon
gayaand
Entrepreneurial |nvestment - Expenditure in innovation - RDI expenditure
Activities Activities by Social Economy (private sector)
- Expenditure in innovation - Government RDI
by Public Sector expenditures
Start-up - Start-ups and Social - Number/stats of
Activities Enterprises & death rates startups in Thailand

Business environment and
starting a business

- Days of starting
business, ease of biz

Collaboration - Citizen involvement in - Community
& Networks Social Enterprise activities  participation (wu.)
- Cluster Development - Democratic Soc.
(W)

u: Favilaemnziide InegansauluiAnan Krlev, Bund and Mildenberger (2014)
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Output / Equality Issues - SDG: Equality
Societal Skill Acquisition - SDG: Skills
Outcome - SDG: Teachers

- SDG: Marginalized
(@wnsni@aniala  Health and Quality & Access of - SDG: Safe Water
muucbnus:iau Care Healthcare - SDG: NCDs
g ; Public Health & Research - SDG: Health Access
naavms)

Employment Jobs and Earnings - SDG/IRIS: Employment
unsciiuaausing Work and Life - SDG: Poverty
ETEE= - SDG: Informal emp.
NIA :iﬁﬁn:ls Housing Housing Situation - SDG: Urban Life
S TE Access and Quality
HUdOHUAunadld  Social Capital Frequency and Quality - SDG: Food
uan and Social Cohesion - SDG: Electricity

Networks - SDG: Finance

- SDG: Agriculture

- SDG: Crimes

- ETIS: Tourism

- SDG: Disasters
Political Voting and Information - CRI: Democratic

Participation

Environment

Active Involvement

Patents and Certificates
Preservation of Natural
Capital

Participation

- SDG: Pollutions
- SDG: Resources
- SDG: Land use

- SDG: Recycling
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yImnssudeay (Social Innovation) U 9015t De1uA na naney wana19nulld19mnny

wrastayawnazuia agelsha AdeudrulngiiusgnunasnvuzdAysiuiuuiadszns na1ife

winnssudernoraduuinnssulugududn wdndu wsonseunssuiuiminisviulndile ussos

A11130MBUAUBIAIINADINTVRIAIRAY tnenalminni1sasiiaufuRnien1sidiusiumasiauinisves

Apuludeulumeniu

The Organisation for Economic Co-operation and Development (OECD) TAfeuves
winnssudaulinsil’:

“Social innovation refers to the design and implementation of new solutions that imply
conceptual, process, product, or organisational change, which ultimately aim to improve the
welfare and wellbeing of individuals and communities. Many initiatives undertaken by the
social economy and by the civil society have proven to be innovative in dealing with socio-
economic and environmental problems, while contributing to economic development. To
fully tap the potential of social innovation, an enabling policy framework is needed to support
public, non-profit and private actors to co-construct and implement socially innovative
solutions and thereby contribute to address socio-economic issues, build stronger territorial

resilience and better respond to future shocks.”

“ufanssudenuty mnsanufeniseenuuunazsndunisldeunumauidymengg 3
reliAamsasuuuadiidendulufionseunuiin nszurunts waadnat wienmsAsuunlas
Taseadsaednsingy Jeililvanegegareniswaunadafinmuasaunmdinvesuszvivy
Jarnvu wazguwy et fassnmssiuunnludnvaedinaniliietunnssuuassghadiedsn
waznaUszdeay dedidnvasiiuuianssuviedddnilunsuiietyminudsay iesusiuas
daandew wiouq lufvduadunsiammaassgia lngnnsagidnondnenmussuinnssudny
ponulfografuiiiu Suduredesdinseuuloveiiduaiuuasdosiuelifiduianiady nineau
liuanartils uaznaenvu annsaufuadranumeudtamene wasiwandnuaniunldnu
devslevilunsiudietlymiasvsiauasdsnu oty aaemaunsadreudundsduiiuiives

Vel uaziasuUaAuansalunsiuliawmanisaline Tuewan”

1

OECD (undated) https://www.oecd.org/regional/leed/social-innovation.htm
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The World Economic Forum (2016) Tviedeuvesuinnssudanulinn

“Social innovation is defined by the Forum’s Global Agenda Council on Social Innovation
as ‘the application of innovative, practical, sustainable, market-based approaches to benefit

society in general, and low-income or underserved populations in particular’.”

“YUInNTIuFIANTY 91datle1unu Global Agenda Council on Social Innovation 984 World
. 1 <) ¢ o 1 P o/ = aa a 1 v Y a
Economic Forum 1110y ‘msiuuamieineg Mduudanssuvsenissisudsivel Tdauldasedu
a a wva A & <) ¥ a ¢ 1 4 & v
WUHUR dadnudedu waziluluauszuunata anldnunelsslevinadeau vialuandng uas
\ensviemdslssyvuennls seslontavisedselales’”

d7u Stanford Graduate School of Business ladn1stidenuvesuinnssudanulag Soule,
Malhotra, and Clavier (undated) 137>

“Social innovation is the process of developing and deploying effective solutions to
challenging and often systemic social and environmental issues in support of social progress.
Social innovation is not the prerogative or privilege of any organizational form or legal
structure. Solutions often require the active collaboration of constituents across government,

business, and the nonprofit world.”

“uinnssudeauAanszuaunslunisadne Wamn uagldeunumaudtymsngg efuile
UsziulmdudsauuariawandendeindinanuimeuazidnvandudymiBessuuiidudou
Taefidnguszasdifondndunnnufrantiuaznisiaunludeay vl uinnssudenudliduedans
w309 lan1zve0adng MBI lau wieszuunginneila Lisedws) minusindy
nszurumauAladlymfidesnmsanusmilenndiaunazosamensingg fislunass N1ATINT LAY
mafanssudlsnanaiils”

2

https://www.weforum.org/press/2016/02/social-innovation-proving-the-link-between-corporate-and-societal-

value/

3

https://www.gsb.stanford.edu/experience/about/centers-institutes/csi/defining-social-innovation

13


https://www.weforum.org/press/2016/02/social-innovation-proving-the-link-between-corporate-and-societal-value/
https://www.weforum.org/press/2016/02/social-innovation-proving-the-link-between-corporate-and-societal-value/
https://www.gsb.stanford.edu/experience/about/centers-institutes/csi/defining-social-innovation

annnglsd n3e EU dedlusemaaandn aAwniednglugiinia wazulouigdiunaned v
AnudAniuwinnssudnuegnaiiion tnssylouvesuinnssudinull anenans European

Commission Guide to Social Innovation §3il (European Commission, 2013)":

“Social innovation can be defined as the development and implementation of new ideas
(products, services and models) to meet social needs and create new social relationships or
collaborations. It represents new responses to pressing social demands, which affect the
process of social interactions. It is aimed at improving human well-being. Social innovations
are innovations that are social in both their ends and their means. They are innovations that

are not only good for society but also enhance individuals’ capacity to act.

They rely on the inventiveness of citizens, civil society organisations, local communities,
businesses and public servants and services. They are an opportunity both for the public
sector and for the markets, so that the products and services better satisfy individual but also

collective aspirations.”
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https://op.europa.eu/en/publication-detail/-/publication/12d044fe-617a-4131-93c2-5e0a951a095¢c
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Hoelscher, Mildenberger, Bund and Gerhard (2015) g dudrunid sluanzineuau
AgIauInnssudennvasylsunse TEPSIE lagarlenuvasuinnssudiny lned198a31na1d1in
A111VB3 The Young Foundation (2012) 17°:

“Social innovations are new solutions (products, services, models, markets, processes,
etc.) that simultaneously meet a social need (more effectively than existing solutions) and
lead to new or improved capabilities and relationships and/or better use of assets and
resources. In other words, social innovations are both good for society and enhance society’s

capacity to act.”
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> Hoelscher, Mildenberger, Bund and Gerhard (2015), citing Young Foundation (2012)
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Uselovinedenududnunendniididy deuselovdarnuinnssudauiy tinsannuandue

VEOHANANIDY WagaInnIzUIuNsBalianvasdunisnauausiniiosenIagiay (actors) wienAdIL
GBS

ag19lsnd uinnssudsauuazuinnssugsnalddndudesenvineanaindu winnssudny
Funuinndaduninnssugsiasie nfsmsiiedipuiidesaiunsaisseglalaedilsnuauads

1.4 USSANVDIUINNTSUFIAN

ATLUIUSELANURIUTRNTTUFIALLY a1u150nsEineg1anI1amSeadanaudle Inedlatuszinm
nsduunfiniedd v19d Insunndnidunissuunaiudssiunsedymiuinnssudeandug Wald
YNNI LU

Board of Innovation Consultancy 31uunuianssudanuesnidy 4 Uszinnaeil: winnssudeny
AUAINA DY, WINNTTUAIAUAUAMUMNALY, WIRNTTUFIAUAIUANSLESUAS19L0NNE kazuInng sy

daruaunIimLIguYw Awelull (Board of Innovation Consultancy, n.d.)

= Environment innovations

= Responsible consumption of natural resources, including clean energy
= Regenerative business model: No waste and circularity of resources

= Provide a safe and clean work environment

s¢ Equality innovations

= Promote equality across ethnicity, religion, gender, sexual orientation, and disability
= Promote equal job opportunities, fair reward system, and healthy work ethics

= Provide equal accessibility to offerings

¢ Empowerment innovations

= Encourage employee self-development and contribution
» Support the mental and physical health of employees

= Build collaborative partnerships
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5% Community innovations

= Promote access to basic services (housing, transport, water and food, education, etc.)
= Promote local employment

» Comply with all governmental regulations

fia1: Board of Innovation (undated)
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6https://www.researchgate.net/;:>ub|ication/315837903 Ten types of social innovation -

a_brief discussion paper
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Figure 1: A typology of ten different types of social innovation
Typical example: Typical example: Typical example:
If citizen jury would be Change in Sinterklaas More citizen involvement
introduced in Dutch courts celebrations through referenda
Innovation of legal Innovation of non- Innovation of governance,
frameworks and laws, efc. formal institutions, etc. policies, etc.
Socio-juridical Socio-cultural Socio-political
innovation innovation innovation
Innovation of Innovation of
analytical and ideological
sense-makin . . - . frameworks, mind-sets,
9 | Socio-analytical Socio-ideological -
frameworks, etc. innovation \ / innovation paradigms, etc.
Typical example: Types of Typical example:
Citizen science H the Reformation in the
SOCla-l 16" and 17" century
) Innovation ) _
Innovation of Innovation of ethical/
human- . . . . normative
: Socio-ecological \ Socio-ethical
environment N . . A frameworks, etc.
interaction, etc. innovation innovation Typical example:
Typical example: corporate social
See Stockholm responsibility
Resilience Centre
Socio- . .
Socio-technical L Socio-economic
. . organisational . .
innovation ; . innovation
innovation
Innovation of Innovation of Innovation of economic
human-technology organisational models, business
interaction, etc. arrangements, efc. models, etc.
Typical example: Typical example: Typical example:
use of social media “het nieuwe werken” inclusive business/
value chains
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FIG. 1. Integrated model for measuring social innovation.
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Table 1. Ten ways to measure social value

Method

Description

Example

Problems

Cost-benefit analysis/
Cost-effectiveness
analysis

Stated preferences

Revealed preferences

Social impact
assessment/social
return on
investment
assessment

Public value
assessment”

Value-added
assessment

Quality-adjusted life
years/disability-
adjusted life years
assessment

The most widely used family of tools;
counts up costs and benefits (usually
using some of the methods described
below), and then applies discount
rates. Often used for large public
programs.

Asks people what they would pay for a
service or outcome

Examines the choices that people have
actually made to infer the relative
worth of different options.

Estimates the direct costs of an action,
the probability of it working, and the
likely change in future outcomes,
sometimes with discount rates.

Judges how much the public values a
service.

In education, assesses how much a
school adds to the quality of its pupils.

In health care policy and research,
accounts for patients’ objective health
and patients’ subjective experiences.

A recent study in the UK found that
using a mix of drug treatment,
surveillance, and behavioral
interventions instead of prison saved
taxpayers up to $130,000 per offender
(and up $300,000 if savings to victims
were included).*

A typical example would ask people
what they might pay to preserve an
endangered species or build a park.

A researcher analyzes house-buying
patterns and real estate prices to infer
how much people value public parks.

There are literally hundreds of tools of
this kind, including Acumen Fund’s
Best Available Charitable Option
Ratio methodology. Jed Emerson’s
blended value methods; and various
Center for High Impact Philanthropy
methods.

The British Broadcasting Corporation
assessed its public value.

Recent uses often show that apparently
successful schools are actually good at
attracting clever pupils.

Widely used set of measures. Provides a
common way to judge the relative
effectiveness of clinical treatments and
public health measures.

Disagreements about the actual
numbers and weightings in the
calculation, as well as the
conclusions of the analysis.

Stated preferences often do not
correlate with actual behaviors.

Few fields have enough usable
data.

Disagreements about numbers,
weightings, and conclusions:
values; how to handle time and
discount rates; and intended
audience of the calculation.

Not rigorous enough.

Sometimes too complex for
parents or the media to
understand.

Can be controversial when a
particular treatment is not cost-
effective.

iy Mulgan (2010)" 91s8¢lu Antadze and Westley (2012)°

7 https://cmsimpact.org/wp-content/uploads/2016/01/Eurodiaconia-Measuring-Social-Value.pdf

(continued)

8 https://uwaterloo.ca/waterloo-institute-for-social-innovation-and-resilience/sites/ca.waterloo-institute-for-social-innovation-and-

resilience/files/uploads/files/impact _metrics for si barriers or bridges.pdf
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Table 1. (Continued)

Method

Description

Example

Problems

Life satisfaction
assessment

Government
accounting
measures

Other field-specific
assessments

Judges social projects and programs by
how much extra income people would
need to achieve an equivalent gain in
life satisfaction.

In government, accounts for government
spending and its effects.

Every field has its own cluster of metrics.

An imaginative study in Wales showed
that modest investments in home
safety, which cost about 3 percent as
much as home repairs, generated four
times more life satisfaction.

France’s bilansociétal is a set of 100
indicators showing how enterprises
affect society. Italy has a similar
bilanciosociale.

A recent Young Foundation study
identified nearly 30 measures of value
in the built environment, including
artificial neural networks, hedonic
price models, fuzzy logic,
autoregressive integrated moving
averages methods, and triple bottom
line property appraisals.

New approach that remains
unproven; highly sensitive to
input assumptions.

Much variability across regions;
disagreements about which
indicators to include.

Diversity of these measures means
that they are little used for
public decision making.

Aop1sa ¥y A P 2zpviuy "N

Notes: *“Matrix Knowledge Group (2007).

bSee also Moore (1995).

“Dolan and Metcalfe (2008). The OECD’s Beyond GDP program has also collected a huge range of work on the measurement of well-being and societal progress.
4Young Foundation and CABE (2006).
Source: Mulgan (2010, p. 41), Stanford Social Innovation Review.

fian: Mulgan (2010) $19fislu Antadze and Westley (ibid.)
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wazlidunsvanein ofls Antadze and Westley wugiilildnszuiunisfisenin Developmental
Evaluation fifin1sauslag Patton (2011) unu
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oealsAd lunsfnwnd iajadhaualafunsfinsanuumsns iauasSavindd Talmale
Tusuuinnssudsan Tneddavindoamsfiarsanfermdululd wuamae uazdoulalumsdavheesaidia
Tmiq dmsuuianssudsauuazszuuiinalngsou femai Jeldhmsfnufiasannseuuuin 4
nin Frandunnguresteauaifsafuamudulldlunisdai uniedavingadd Tautanssudenu
vasUsandlngluunil 4 soly Fsaznaniieisns (approach) siedwuamsludauii 3.2 - 3.5 fadl

3.2 nsauuurAansiaudnnssudauniuuszinnasdins Tugiiniavas Innobasque (2013)

1A59n15 Resindex Wy (Julassnsnaassdniind@iintisesnuuinnssudsnundniduluies
Unasesmueawaiuuiad (waunasesiavlulssmaaily) Ineddnvazdudzinlussiugiinim (wadu)
miafanssusuuinnssudruniglugiinia Iy Basque Innovation Agency

198 Resindex wiuiNsiwsizvieaniduaudiu saazlanannnesaliil

Index of Potential Capacity for Innovation, by agent

Non-profit
Organisations
Technology
centres

JUT 3-1 : msUsmiludnenmiugilunisasnuinnssulaesiuves Resindex
311: Resindex Innobasque (2012-2013)

druwsn Wunisusedivdamnuaiunsalunisasisassaudnnssuluningiy Inswenaiunindiu
ddau Ao nmgsnaesAnsliuanmlsvie NGOs, uminende wazAudanududaniunaluladaeg
ADUILUILIANALLUUTINVDINUT
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Seudiwundnenn Iaauaunsalunisivfduiusaieluedns Iaanuaunsalunisiuuanlle

119U LaZIAANUANLITALIUNITHATUAINNIIULBTEUINIBIANT

Knowledge
Capacity

Learning
Capacity

Capacity for
Socialisation
(internal)

Capacity for
Association
(external)

Development
Capacity

Supply of
knowledge-
generating
investigators
within the
organisation

Development
of competency
training activities

Existance

of internal
mechanisms for
the exchangs

of ideas,
information,
knowledge

Development
of activities to
form links with
external agents
[networking,
cooperation
and strategic
glliances]

Application of new
ideas, prototypes
and activities
resulting from the
generation of new
ideas

Indicator

Proportion (30%)
of contracted
personnel
dedicated

to research
BCtivities

Degree of
achievement
in competency
training at an
organisational
level

Degree of
implantation

of regular
mechanisms for
the exchange of
ideas, knowledge
and relevant
information for
the organisation’s
actiities

Intensity of
association with
axternal agents
for the exchange
of information and
knowledge

Oegree of
intensity in
developing
projects /
prototypes
applied by the
organisation

Interpretation

Identifies the critical
[minimal) mass for
the production and
dissemination of
the knowledoe at
an organisation’s
disposal

|dentifies the
impact of
competency
training according
to the various
levels within the
organisation

|dentifies the

level of impact in
the capacity to
socialise ideas,
information and
knowledgs among
the organisation's
different levels

Identifies the
gxistance and
degrae of intensity
of the external
links within
organisations

Identifies the ability
of organisations

to implemeant new
ideas for projects
and prototypes

5UN 3-2 : yadrianisuszudnenmiiugiulunisasnauinnssy 7 Resindex Wasan

fian: Resindex Innobasque (ibid.)
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laefiedn Iapruaiunsarinusenisludiut 10u “Potential capacity” niednunmiifioy

a

1 @ a 1 [ 14 [ & ay va o 4 a @ 1 < a
EJEJ'N‘liﬂC"I Resindex w9911 Angn wlun1sas1euinnssud ﬁ']ﬂlliﬂllﬂ'ﬁuqm’ﬂ‘m’]u%iﬂ ngauLduds
1 = v Y a s 1 = 1 3 I P o o ao I ' v [
UNFYAY ATYLNAU ANLATNNBIANTAINE) dag LLSJ‘\]SL‘U‘NNE)‘Lll“l]ﬁ’]ﬂﬂq]}ﬂQ’]L‘Uumaﬂ’]iW@JU’]U’JmﬂiiN
[ o 1 = a a Rav Y g = A a ! a LY [ Ao A
LAY UINNTTUAIANDESUUIEANTNIN LLC‘lﬂll‘lﬂLUULQ@UI%WL‘WEN‘WE)G]EJﬂ']iLﬂﬂ‘U'JG]ﬂiiiJﬁ\‘iﬂllVlEJﬂ‘c’J‘u

Index of Social Drientation, by agent

Businesses LOW LOW LOW -
— LOW

Organisations

Universities LOW LOW LOW -

Source: RESINDEX 2012 Survey, SINNERGIAK — INNOBASGUE (2013

Technology
centres

JUN 3-3 : g inanuaulauaslduBewonuiudinu 7 Resindex Ha15au1
37: Resindex Innobasque (ibid.)

¥ L

U7 33 wanagadad Talududl 2 FaAerdostuanuaulauasidndesaaudiudany (Sodal
Orientation) 90303A NUT2LANA 199 7 Resindex a19m71 71 1 pasAnsf Anea1ni ugiu
sunsaauinnsslaeiluud danvalavierundale vdeanaliudesiiazgiiansduiuny
wazninensuiodhmanewes IngUsrasiiBsdsnulfundenidiods dufevsznaud vt nludud 3

= . . A a £ a < <) [y ' '3 o o
1158 Social Innovation NLAAYUATY ﬂ‘USLﬂUﬂWWS?NﬂJ@Q‘Q@M’J‘U’JWU?N ResIindex 1189ANINIAUTZLAN

U Q‘ Y U L
fAanssu LASNAFNENDNIUUIANTIUEIANNIN Wedla
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Access to
knowledge for
social projects
(innovative and
non-innovative)

Development
of projects
(innovative and
non-innovative)

Indicator

1.1. Monitoring of Existence of

social matters

1.2. Diversity

in the sources
of ideas for the
development of
social projects

1.3. Diversity
in cooperating
partners for the
development of
social projects

2.1. Diversity in
the sources of
financing (capital
resources, public
and private
funds) for the
development of
social projects

2.2. Diversity
in the types of
evaluation of

social projects

individuals or
units intanded to
identify needs /
social demands
[Dor1]

Degres of diversity
[0 - 100%) of the
sources of ideas
for social projects

Degree of diversity
[0-100%4) in
cooperating
partners for the
davelopment of
social projects

Degree of diversity
(0-100%) in

the sources of
financing for the
development of
social projects

Degree of diversity
(0-100%) in

the types of
evaluation for the
development of
social projects

Interpretation

|dentifies whether
organisation
resources are
allocated to map
needs and identify
opportunities for
innovation

Diversity in the
sources of ideas
expresses different
competencies

t0 BCCESS New
knowledge

Diversity in
cooperating
partners
[businesses,
universities, NGOs,
etc.) expresses
acoess to different
types of knowledge
and a variety of
cooperation skills

|dentifies a variety
of funding sources.
The more varisd
the major Sources,
the greater the
organisational skills
to develop social
projects

Identifies & variety
of ways to evaluate
social projects.

The more varisd
the evaluation
processes, the
greater the
organisational skills
to develop social
projects

Impact of

social projects
(innovative and
non-innovative)

Governance of

Social Projects
(innovative and
nen-innovative)

2.3. Diversity in
the manner of
social intervention
{technological,
cultural, etc.) in
social projects

3.1. Degree of
diversity in the
social impact of
social projects
(different
audiences)

3.2. Degree of
diversity in the
organisational
impact of social
projects

3.3. Degree of
diversity in the
impact of social
projects within

a sector (health,
education,
environment,
social services)

4.1. Degree of
social governance
(lzvels of target
population’s
involvement in
social projects)

Degree of diversity
[0-100%! in the
manner of social
intervention for
the development
of social projects

Degree of diversity
[0-100%) in social
dissemination

of social project
outcomes

Degree of diversity
[0-100%! in the
improvement
within
organisations as a
result of carrying
out social projects

Degree of diversity
[0-10084] in the
sectors impacted
by social projects

Degree of
participetion
[0-100%] of the
target population
in the project

Identifies a

variety of social
intervention
methods. The
more ways to
intervene, the
greater the
organisational skills
to develop social
projects

Identifies the
extent to which
the outcomes of
social projects
are disseminated
among different
populations

Identifies different
improvements

and learning
processes within
the organisation as
a result of carrying
out social projects

Identifies a
variety of sectors
impacted by
projects

Identifies the
intensity with which
the target population
participates in the
development of the
oroject

5UN 3-4 : yadrinanuaulanaglidudewodnuaudsny 7 Resindex #ansai

fiun: Resindex Innobasque (ibid.)
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agiiulen mmmﬁmsﬂisLﬁumaé’mqwéuazimqmsui’mﬂﬁiué’mmﬁLﬁmﬁua%nmaa ResIndex
T Wanuddytuauvannvaneludusneg egeds idnesfudutedoandi (inputs) vedasens
winnssudean Tuaudenssuiunis wasuaansvioen (outputs) laslanslfliiuin Resindex 48911
UsgAnuaveslasinisutnnssudsand fiy azunainanuvatnuarsuazaudaneg uiiliaed
fusUnulasunuunils Sndenils Ao Wun1sinia AnssumedsauiiAndutu fauaseds deidlos
wasilufinesdnuvazasuitoda dlMidunsiafiTavid uedredandidansrmiodunisdnih
dWelrilassnsmedinuintuwiniu uwidesaunsaldaldasie

£% [

Tuudtl Resindex Fafiedn maiinuinnssudsauiy deslifeuludeiuly 3 sedu tdude 1.) daad

Anannuasdnanuanunsanugiulunmsaiuinnssy mnwadiliidiee WewnAnenmiudegnld
1 l < % a o % X a v = ] = a

U HuaNuaulateUssAum Al auAaduuinnssuderuiuaseng Fsludiuil Resindex Useiily

31 Tunmsindu asdnseine luiiungiiniavesualuuiannauyiinisiansandy ddneamlusedu

Urunansreudiegs danuauladeuseiiumsdauluszauuunansdoudein mnuaiinisasiieuun

waztinnadunnsaswiauinnssudenuluseaunduiney Tulniinsdsia (2013) AsgUN 3-5 wag 3-6

Acquisition of Development of Impact of -
Knowledge Social Projects Social Projects guernance

Businesses LOW LOW LOW LOW
Non-profit

. LOwW LOW LOW LOW
Organisations
Universities LOW LOW LOW LOW
Technology

MEDIUM MEDIUM MEDIUM LOW

centres
REGIONAL LOW LOW Low LOW

JUN 3-5 : YniTInNadugnsuewinnssudeny 91 Resindex Wa15au0

u 9

fian: Resindex Innobasque (ibid.)

40



a

yomilsiiinaulafe Tuussavvesmiisnu/ewng Aussinniivhnsinnsaniu audanudude

=

aumaluladl (Technology centres) 1viadnanIn AMUIULBEUTIFIAN LasNadugniveIUinnTsu

£
=2
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edsagluszaum

MNHaNSANYIT8s Resindex Innobasque 4 wonanviliifiudn sefnsusuinnsneg (eghaties
Tuiiufiginiauatuuiadiivhnisine) faudnvasduandstusgidlsdsdudiudnanuaisisn
winnssu anuavladedsay wagmaiindugninauinnssudinnais lnogudeuduiamanalulad
fanulanrunazivnzauigndomndnduninnssudau Tuiufinsddognefivhnisfinu wasussdu
funauladndsznisnis Ao cap nevesindudnauausaiiing u ﬁqgﬂﬁ 3-6 lngna1alaan
psdnsuazmiiauingg lupfiniaefuuiadiviinisinuiu fdanuanmisaduuinnssulused
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wiae9u wazelau Januaulaseuszinunisdsandos (lunsdvetesdnsUsziangsne uas
antugandng Tufufifivhnsdisafinnsan) uar 2) ssdnsfifdnenmideuianssy wedarwaulaly
Ussiunagmasuiunumsdsauidy afluseAndnim Ussansua Yo innssunidnutaaglunig
UFTR (ufifondedifndunnumainvaisvesdaderndn nssuiums uaskandnvioenvedlasenis
gslunmsmeglusedud) lunsdlveamiisauuszianesdnsliuarsinls wazqudanuduide
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RESINDENX by agent

Businesses

Non-profit
Organisations

Universities

Technology
centres

JUN 3-6 : uanslinanuanunsaiuuinnssuasuinnssudemuluusasu Yl gap

fian: Resindex Innobasque (ibid.)
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Non-profit 35

Orcanisati

Technology

centres -- =

__________ 2UlVEY U T, 9lININERDI MINUDROWUL WU 1)

JUN 3-7 : wansAndudmuuinnssudnaludumeg veanuLaTuuasd S1uunmUUTEANeIAng

fiann: Resindex Innobasque (ibid.)

35104 Resindex fiisdafuazdodndn Inedefde Wunsmeemasiauumisnmstaianssy
Fuutnnssudsnuduegradugussan lnsaeandostunquiuasndnniaiivaduuiansmdsng
warsruvinadildnanddumsasBeaudiiniu faamsoilugnsdinldauasdiinissuun
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Fipududendniueinuasinme weeduilifatuiendenisieuiisuseninginig wagdnldu
Tugamsdszulaluseauglinavsanmeluiiunlutagdu Jeasvieussnunludviives Resindex wuriu

3.3 NTDULLIAANITIAUIANSSUFsANTMUNAINUTIAUTITMI8B Hoelscher, Mildenberger, Bund
and Gerhard (2015)

niauLLmﬁmm'aiﬂﬁ'%w“wmsé’fﬂmﬁmimﬂuimmumﬁ ABLUIAAUDY Hoelscher,
Mildenberger, Bund and Gerhard (2015) #sflnnadonlestunuimeiad fandnues Krlev, Bund and
Mildenberger (2014) Algnandsduunniounting lnsuuifnves Hoelscher, Mildenberger, Bund and
Gerhard (2015) 7 #&nvazifiunisuszgndnszvinnisuazuadanisidsidd Tautanssudsnau
Tutssiiuresonenidoriedm lulssmmeosd

Jodannusznisudede uwuniell udazidunuimeiiinsiauitudneainainnsounuian
994 Krlev, Bund and Mildenberger (2014) Fadunsounuinenisiarsanssuudnauinnssudeny
Tunmsin uslldnvazaedulpaidunisiosanuinnssudiaululszinudoanisg winly dremai
Tun1sfinwrgad el midnAuLuIniaues Krilev, Bund and Mildenberger 11nn31 wilazidu
a a a .:g; 1 1 <@ [ .
NFOULUIAATILANTUADUY 081915NA UANNITLAZIUINIINA8UTEN15U89 Hoelscher, Mildenberger,
Bund and Gerhard (2015) 1 gunsadanfiansaundulsslovils

kUINIIVBY Hoelscher, Mildenberger, Bund and Gerhard 4 FUUNNTBUNITHINTUITEUU

Tnmuianssudenuuasidiniluaesdiu Amneei 3-2 (@i 1) wargui 3-8 (@i 2) Tunihdaly

TuAN997 3-2 T wareaensineRluduATIusnes Hoelscher, Mildenberger, Bund and
Gerhard (ibid.) §9¢13989una1nns@nwives Bund (2013) Snveanils wazaoandesiunseullAnnou
e Krlev, Bund and Mildenberger (2014) Hiufie vn1sdnnquuazuunesduszneu Jade fiau
waglassaifiaduayusyuuinauaruinnssudiay 91nmsAnenssanssuuiim lagldesdusznay

9952 UVLNADENNN 6 99AUSENAUMENUY AD 1) TANSNEINTINYT 2) DReuanITy 3) Deniunisiiles
4) TRFUUTEVEIRN 5) NS AANITHASAMUTINLD 1y 6) Naaws Aduwandlun1sIen 3-2

nanfe Hoelscher, Mildenberger, Bund and Gerhard 48431 winnssudinNaziinTuuazdina
as1epnuasundaslumensadanulanaseiy ApsiUadeideo uie Wnednansnannsu AN eane
AAsantuludsauiidaasy nensillowiliaNd1Ay wazuTIEINIALAZUSUNY NEIALTILALNZEl

ARBAIUNINTIUINAIAgIAAENTY JUsEnauns nandulilentawmeaitiiniluuinnssudnuauase
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M19197 3-2 : flauuazunumvasiauluszuuilnauinnssudiay

Entrepreneurial

Societal Output/

Dimensions and
Exem plary Variableg

expenditure as
percentage of GDP)
- Human resources
(e.g. number of
volunteers)

- Infrastructural
resources (e.g. e-
readiness)

- Regulative institu-
tions (e.g. legislative
background for
starting a sodal
orga nisation)

- Cultural cognitive

institutions (eq.
human rights)

tion (e.g. national
innovation strateg ies)
- Political environ-
ment (e.g. corruption
perception)

points for social
innovation (e.g.
requests to the EU
Parliament)

- Social engagement/
attitudes (e.g.
membership in
humanitarian

organisations)

Level Framework Cond itions Activities Diteone
Education
Investment E‘;:’Ig/ﬁiﬁ
Sublevel Resources Institutional Political Societal Climate Start-Ups Housin
Framework Framework Framework Framework Collaboration/ ; 9
Societal capital
Networks o o
Political Participation
Environment
- Financial Resources |- Normative institu- |- Policy awareness |- Social needs/ Examples: Examples:
(e.g. public social tions (e.g. solidarity) (about socid innov o- | demands as reference|- Expenditure in - Equal opportunities

Innovation by social
economy

- Start-ups of firms
dedicated to social
purposes

- Environment to
start a com pany

- Access to] quality
of health facilities
- Earnings

- Social cohesion

- Preservation of
natural capital

Bund et al. (2013a, 4

‘ﬁm: Hoelscher, Mildenberger, Bund and Gerhard (2015) £1989 Bund et al. (2013)

1
Y [ [ o/

Tusumeuseluiu Weansassyyamt Tauinnssudseslufifesdusenousngg uda Hoelscher,
Mildenberger, Bund and Gerhard linisuszendgesadludslangtiamitaulaluns@nugadsnan
fude Ussifuduatadningdonend fovannadnluieosud diunsmieduansidervg
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Usziiulgyinmsinwigadanaravihnisiinnsan gnindeseenundunseunwifalmg figuil 3-8

lnganszdfgyuesgun 3-8 Ao syuuillagauvaenszuIuNsiauinnTsudnul Tdesruseney
AN UagdnszuIunismieiu na1dfe

p9AUIZNOUNANUBITEULUTNALRY Usznaume
Social need wsoANUABIN1TVRIEIANTUATT UL wAly Jgyvandey
Social capital and networks NuNFIALLATNIHEININNTIRLNEIAN Ty AFBINTUALY

Political anchoring and support AMala TiAudfey waratiuayuYaInIzuIuNITNISHLDY

Financial resources NSWgINSNINITHEULNBS N IwazUAlaN@liAnuINNISUaE19898U
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POLITICAL
ANCHORING/SUPPORT

Innovation
e Performance

v

¥ SOCIAL CAPITAL/

NETWORKS
Idea I SOCIETY I
Generation

SOCIAL NEED

"\

FINANCIAL
RESOURCES

JUN 3-8 : nspuLIARsTULTnAgesLaznIsiauInnssudnulureuaeznsd Ussiudes
7311: Hoelscher, Mildenberger, Bund and Gerhard (2015) 91984 Bund et al. (2013)

AUNINTTU/NTLUIUNSTLAATULUNSHAILIWIRNSSUFIAL USenaunie

® Proposals #30 Idea generation ABNISLAALUIAA UBLAUBLUZIUDIAUTY
® Prototyping NMFIAYIMUUNINNITUATYMIAULUY ME0UTNNTTUAULUY
® Sustaining MWW FAna1 USuusewnluiazsissanuinnssunsevuniauwnlugnsldnuas

® Innovation performance NMsUszilunatazUTuLALUMAIINATITUTS

= a g & oA a = v o o
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3.5 NIDULUIAANITIAUIANTIUFIAUAINLUINIGYDY Krlev, Bund and Mildenberger (2014)
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TABLE 2
NMust rative Data of the Blueprint for Social Innovation Metrics

Iustrative Data

Indicator Dimensions Propesed Metrics (Data Source ) DK DE GR PL PT UK
L Entrepreneurial Activity
1. Investment activities = S—
Investment ininnovation by:  Expenditure on innovation activities by Used in ordinary innovation metrics —»

Social economy organiza- firm size (community innovation 2 equivalent for social innovation currenily available

nons survey)

Public sector ‘No data currently available No data currently available
2. Entrepreneurial sart-ups and deaths
Number of start-ups Early-stage social entrepreneurship as — 0.7% 2.0% — — 2.2%

percentage of the working populationin
2009 (Global Entrepreneurship

Monitor)
Number of death rates Enterprise death rate (OECD Business
demography database)
Business environment for Days neaded to start a business 13
starting a business (Intemational Bank for Reconstruction

and Development/ World Bank (2009),

W

1. Education
1.1. Equal opportunities /inequalities
Disabilities Equal opportunities/inequalities regarding  No data currently available
disabled people (EUSI)
Gender Equal opportunities/inequalities regarding  58.2% 51.4% 50.1% (2008) 579% 53.4% 57%

women /men: Women in Tertiary
Education (2009, SIMon;, EUSI)
Migration Share of forei gn students in all sudents: 9.6% 10.5% - 0.8% 4.8% 20.7%
Foreign stude it s as a perce ntage of total
tertiary enrolment 2000, 2004, 2009

(OECD)
1.2. SKill acquisition
Social and personal Educational attainment, Percentage of 76% 86% 65% 89% 2% 75%
compelence people. aged 25 10 64, having at least
upper-secondary (high school) degree,
2010 or latest available year (OECD
Better Life Index)
Subject-specific and PISA results in reading, Reading, Age 15, 495 497 483 500 489 494
methodical competence (2009, OECD) (ranges from 0-1.000)

S
7117: Krlev, Bund and Mildenberger (2014)



4‘ U U 1 U tﬂng L2 U a d’ o =1 a
M990 3-3 (7D) : MIDYNEIVIAUINNTTUAIAUKALTZUUULIA Vlu’]ﬂJ’]sL‘mUﬂimﬂﬂH']{]uﬂﬂﬂQIiﬂ

TABLE 2
(Continued)
Mustrative Data
Indicator Dimensions Proposed Metrics (Data Source) DK DE GR FL. FT UK
1. Framework conditions
1. Resources framework
L1. Financial resources
Maonetary variables of the Share of ex penditre as percentage of 7.9% 3% — 0.5% 5% 25%
social economy GDP (national sources, GDP in 2010 at
aurrent prices and current PPPs),
inflation-adjusted (Data refer ©
different organizational populations)
Fublic social expendimne Total public social expenditure as 30.2% 27 8% 239% 21.5% 25.6% 24.1%
percentage of GDP (2009, OCED Social
Expendimre Statisics)
Private spending Private social expenditure as percentage 2.7% 2.0% 1.8% unclear 1 6% 5.3%
of GDP (2009, OCED social
expenditure statistics)
2. Societal lramework
2.1. Demand for social innovation
Interest in shared social needs  “Google Trend s ool (Google) Applicarion ro be developed
Request for change Articulated requests o the EU Parliament  Application to be developed
(EL Parliament, national parliaments)
2.2. Social engagement and attitudes
Political participation Signing a petition ( 2008, Evropean Yalue 6l1.7 %) 57.7%/ 19.0%:/ 212%/ 21.0%/ G635
Survey, have done/might do) 19.6% A0.0% 345% S0.4% 32.0% 2005% (2006
Memberships in civil society Do vou belong toan organization/group  15.6% 38% 24% 0.8% 2.1% 6. 7% (20098
Organizations n erw ronment, ecology, animal rights™
(2008, European Valie survey)
Citizens” attitudes towards “One should not start a business if there is 6%/ 3%/ IRy 27%S5% 3% 3% 3SR 2T%
entreprensurship arisk it might fail™ ( Strongly 12% 1095 1 3%
disagree (disagree; Eurobaro.)

1'7im: Krlev, Bund and Mildenberger (2014)
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